
MEMORANDUM OF AGREEMENT 

PURSUANT TO THE 
NATIONAL MARINE SANCTUARIES ACT 

16 U.S.C. 1442(a) 

and 

MAGNUSON - STEVENS FISHERY CONSERVATION AND 
MANAGEMENT ACT 

16 u.s.c. 1801 (b)(3) 

BETWEEN THE 

U.S. DEPARTMENT OF COMMERCE 
NATIONAL OCEANIC AND ATMOSPHERIC ADMINISTRATION 

NATIONAL OCEAN SERVICE 
OFFICE OF NATIONAL MARINE SANCTUARIES 

and 

NATIONAL MARINE FISHERIES SERVICE 

AND THE 

The Association of Fish and Wildlife Agencies 

The American Sportfishing Association 

The National Marine Manufacturers Association 

The Recreational Boating and Fishing Foundation 

NOS Agreement Code: MOA-2019-020/11737 



NOS Agreement Code: MOA-2019-020/11737 

I. PARTIES AND PURPOSE 

A. This Memorandum of  Agreement (Agreement) is between the U.S. Department of  
Commerce (DOC), National Oceanic and Atmospheric Administration (NOAA),
National Ocean Service (NOS), Office o f  National Marine Sanctuaries (ONMS),
the U.S. Department of  Commerce (DOC), National Oceanic and Atmospheric
Administration (NOAA), National Marine Fisheries Service (NMFS) (collectively
referred to as NOAA), and the Association of  Fish and Wildlife Agencies
(AFW A), the American Sportfishing Association (ASA), the National Marine
Manufacturers Association (NMMA), and the Recreational Boating and Fishing 
Foundation (RBFF) ( collectively referred to as the "Private Organizations"). 

The Private Organizations 
1. AFW A is an association of  the National and State/Province/Commonwealth

agencies o f  the United States and Canada who have management and protection
responsibility for fish and wildlife resources in their respective jurisdictions. Its 
mission is conservation, protection, and management o f  wildlife and related natural 
resources. 

2. ASA is a nonprofit trade association whose members include fishing tackle
manufacturers, boat builders, state fish and wildlife agencies, angler organizations,
sportfishing retailers, and the outdoor media. For over 85 years, ASA and its
predecessor organizations have promoted the conservation of  fishery resources and 
environmental measures that improve the aquatic environment, in order to ensure the 
enjoyment o f  healthy fisheries by America's anglers. 

3. NMMA is the nation's leading trade association representing boat, marine engine
and accessory manufacturers. NMMA members manufacture an estimated 80% of  
marine products used in North America. 

4. RBFF is a nonprofit organization whose mission is to increase participation in 
recreational angling and boating and thereby increase public awareness and 
appreciation o f  the need for protecting, conserving and restoring this nation's aquatic 
natural resources. RBFF has identified a goal o f  reaching 60 million annual 
recreational fishing participants in the United States by the end o f  the next 60 
months (60 in 60), with a target date of  12/31/2021 as measured in the Special 
Report on Fishing to be issued in 2022. 
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